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ABSTRACT 

Social media platforms enhances digital ways of communication. It has turned human 

interaction into global community and it involves interactions on different scales.  They can be 

through text messages, live streaming, broadcasting, images, videos, motion picture or audio and 

video calls. Social media has become an emerging trend associated with different kinds of people 

and age groups, especially the youth. Social media influence youth’ lives in diverse way.  

Specifically, this study assessed the relevance of social media on livelihood related activities 

among the rural youths, frequency of usage of available social media platforms on livelihood 

related activities, extent of factors influencing usage of social media and assessment of severity 

of constraints to social media platforms usage of the Respondents.  

  A multistage sampling technique was employed in purposefully selecting respondents for this 

study based on youthfulness and rurality of residence. Descriptive statistics such as frequency 

counts, percentages, mean, Weighted Mean Score (WMS) and rank were used to measure the 

variables. Pearson Product Moment Correlation, Chi-square and ANOVA were used to test the 

hypotheses of the study. 

The findings revealed that the mean age of the respondents was 29 years, 54.1% of the 

respondents were male, single (51.9%). WhatsApp (82.3%) emerged as the most frequently used 

social media platform for livelihood related activities followed by facebook (75.8%), whereas 

linkedln and zoom were less frequently used. The major emerging livelihood activities associated 

with social media included sales of recharge cards and data subscriptions (73.6%), followed by 

phone charging business (69.7%) and sales of phone accessories (68.0%). Major constraints to 

usage of social media platforms were poor level of digital literacy (WMS=1.23) and poor power 

supply (WMS=1.14). Chi-square analysis revealed that there is significant and positive 

relationship between marital status (χ² = 173.900, p < 0.01), religion (χ² = 149.800, p < 0.01), 
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level of literacy (χ² = 45.896, p <0.01) and relevance of usage of social media platforms on their 

livelihood related activities. 

The study concluded that social media has become a central tool for communication, networking, 

information sharing and economic engagement and income generating activities among youths in 

rural area. The study therefore recommends that improved rural communication infrastructure, 

affordable internet services, enhanced digital literacy programmes and policies that promote the 

effective use of social media for sustainable rural livelihood development be encouraged  

Keywords: Relevance, Usage, Social Media Platforms, Livelihood Activities, Rural Youths. 

 

1.      INTRODUCTION 

Over the past few decades, since the evolution of the social media, human communications have 

become seamless globally.   Recently, social media has become a means for people to connect 

with society and establish a relationship with others. As the name implies, social media carries a 

social undertone in which the users are allowed to interact with others in order to promote 

interpersonal relationships and give a certain effect on the social behaviours of individuals 

globally (Kaplan and Haenlein, 2010; Macnamara and Zerfass, 2012).. 

The evolution of the social media has altered how businesses are conducted globally, new 

livelihood options have emerged, new ways of transaction, marketing, advertisement and 

payment arrangements consequent upon availability of social media platforms.     

Undoubtedly,   social media has enhanced societal development and personal growth because 

they are able to get useful information from the internet. Many lectures and teachings have been 

held through social media. The study aims to examine the relevance of social media on rural 

youths, who are heavily involved with various social media platforms in Oyo State, Nigeria. 

The specific objectives are to: 

Describe the socio-economic characteristics of the rural youth in the study area. 

Examine the frequency of usage of available social media platforms on livelihood related 

activities among the respondents. 

Identify emerging livelihood activities consequent upon evolution of social media platforms in 

the study area. 

Examine the extent of factors influencing usage of social media platforms on livelihood activities 

in the study area. 

Examine how relevant of usage of social media platforms are on livelihood related activities of 

the respondents. 
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Assess the severity of constraints faced on usage of social media platforms on livelihood related 

activities in the study area. 

Hypotheses of the study 

Based on the stated objectives of the study, the following hypothesis was tested; 

Ho1: There is no significant relationship between selected socio-economic characteristics of the 

rural youths and relevance of usage of available social media platforms on their livelihood 

related activities. 

II.       METHODOLOGY 

A multistage sampling procedure was employed for this study. The first stage involved a random 

selection of 50% zone from the agricultural zones in Oyo state. There are the four Agricultural 

Development Projects zones (ADPs) in Oyo state which are Ogbomoso, Oyo, Ibadan /Ibarapa, 

Saki zones. However, for purpose of this study 50% of the zones selected  were  Oyo and 

Ogbomoso. Then next stage was a purposive selection of 25% of the block in each of the 

selected Oyo and Ogbomoso zones.    There are five blocks in Ogbomoso zone namely: Oriire, 

Surulere, Ogo-oluwa, Ogbomoso North, Ogbomoso South. However, Ogo-Oluwa block was 

purposively selected due to its rurality and availability of mobile network in the Ogbomoso ADP 

zone. Also, Oyo zone has four blocks namely: Afijio, Atiba, Oyo East and Oyo west, out of 

which Afijio was selected purposively for its rurality and availability of mobile network. 

The next stage was purposively selection of 25% of the cells in each of the selected blocks base 

on rurality of the cells. For Ogo-Oluwa the ten available cells are Ajaawa, Ojutaye, Idewure, 

Lagbedu, Iwo-Ate, Otamokun, Sunmaje, Idi-ori, Odo-oba, Idi-araba and the 25% that weres 

elected are Ajaawa, Lagbedu and Otamokun. For Afijio block, the ten available cells are Ilora I, 

Ilora II, Ilora III, Fiditi I, Fiditi II, Awe I, Awe II, Jobele/Akinmorin, Iware, Imini. Meanwhile 

the 25% selected cells are Awe I, Awe II and Jobele/Akinmorin. 

The last stage involved a random selection of 80% of registered youth group across each of the 

six selected cells of Afijio and Ogo-oluwa block. This gives a total of 231 respondents for the 

study. 
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Summary of Sampling Procedure and Sample size 

Oyo state ADP 

zones 

50% 

purposively 

selected 

zone 

25% 

selected 

block 

Cells in the block 25% selected cells Total number 

of Registered 

Youth across 

the selected 

cells 

80% of the 

Registered 

Youth across 

the selected 

zones 

Oyo 

Ogbomoso 

Ibarapa/ Ibadan 

Saki 

Oyo Afijio Ilora I, Ilora II, 

Ilora III, Fiditi I, 

Fiditi II, Awe I, 

Awe II, 

Jobele/Akinmorin, 

Iware, Imini. 

Three (3) cells from 

Afijio are: 

(1)AweI, 

(2)AweII, 

(3)Jobele/Akinmorin 

 

 

74 

84 

61 

 

 

59 

67 

49 

Ogbomoso Ogo-

oluwa 

Ajaawa, Ojutaye, 

Idewure, Lagbedu, 

Iwo-ate, 

Otamokun, 

Sunmaje, Idi-ori, 

Odo-oba, Idi-araba 

Three cells from 

Ogo-oluwa are : 

(1)Ajaawa, 

(2)Lagbedu, 

(3)Otamokun 

 

30 

20 

20 

 

Total=289 

 

24 

16 

16 

 

Total=231 

Source: Computed by Author, 2025 

III.       RESULTS AND DISCUSSION 

This study delves into the analysis and interpretation of results for the socio-economic 

characteristics of Respondents in accordance with the stated specific objectives and the 

hypothesis of the study. The findings revealed that the mean age of the respondents was 29 years, 

, indicating that the majority of the respondents were youthful and economically active. This 

finding aligns with Kaplan and Haenlein (2020) who reported that younger populations are more 

active users of social media due to higher digital exposure and adaptability. The result also 

indicated male (54.1%)  in majority, this shows that male has a greater propensity to own a 

productive assets over their female counterpart. the respondents  (51.9%) are single in majority. 

This agrees with Kietzmannetal. (2011) who observed that unmarried youth are more likely to 

explore digital entrepreneurship due to fewer household responsibilities. Also by religious 

inclination, the Christians (69.3%) are in majority while the highest percentage of respondents is 

41.5%  between 6–10 years of education that are likely completed basic or lower secondary 

education. The result of the occupation shows that farming (34.6%), Trading (29.0%), Civil 

service (19.5%) were the major livelihood activities that respondents indulge in. The years of 
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experience revealed the mean year of involvement in the chosen livelihood activities by the 

respondents as 7.1 years while 46.8% respondents with moderately large household siz 

 

Socio-Economic Characteristics of the Respondents 

Socio-Economic 

Characteristics 

Frequency Percentage 

Age (Years)   

 

18-20 

21 - 30 

31 - 40 

41 - 45 

 

 

40 

112 

53 

26 

17.3 

48.6 

23.0 

11.2 

Sex   

Male 

Female 

125 

106 

54.1 

45.9 

Marital Status   

Single 

Married 

Separated 

Divorced 

120 

94 

10 

7 

51.7 

40.7 

4.3 

3.0 

Religion   

Christian 

Islam 

Traditional 

160 

60 

11 

69.3 

26.0 

4.8 

Years Spent in School 

(Years) 

  

1 - 5 35 15.1 
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6 - 10 

11 - 15 

16 - 20 

21 - 25 

96 

66 

30 

4 

41.5 

28.6 

13.0 

1.7 

 

Occupation   

Farming 

Trading 

Civil Service 

Artisanship 

Agro-processing 

80 

67 

45 

32 

7 

34.6 

29.0 

19.5 

13.9 

2.6 

Household  Size   

1 - 5 

6 - 10 

11 - 15 

> 16 

108 

112 

9 

2 

46.8 

48.5 

3.9 

0.8 

Years of Experience on 

Livelihood (Years) 

 

 

 

 

<5 

6 - 10 

11 - 15 

16 - 20 

21 - 30 

> 31 

93 

97 

29 

8 

3 

11 

41.2 

42.0 

12.6 

3.0 

1.6 

0.4 

Source: Field Survey: 2025 

 

Factors Influencing the Usage of Social Media Platforms on Livelihood Activities among 

the Respondents 
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The study investigated various factors that influence the usage of social media platforms on 

livelihood activities among the respondents,  the considered factors included: Cost of 

procurement of gadget, extent of information needs on livelihood activities, level of digital 

literacy, availability of mobile network service, nature of livelihood activities, regularity of 

power supply, trustworthiness/reliability of social media platforms, peer influence, level of 

socialization of individuals, advancement of level of digital infrastructure and extent of 

inquisitiveness of individual. The analysis utilizes Weighted Mean Scores  (WMS) to determine 

the relative importance of each factor, with a higher WMS indicating greater influence.  The cost 

of procuring digital gadgets emerged as the most significant factor influencing social media 

usage, with a WMS of 1.27. Nearly half of the respondents  (47.6%) indicated that this factor 

exerts a high level of influence on their participation in livelihood activities via social media. 

Closely following this is the availability of mobile network services, ranked 2nd with a WMS of 

1.19,  where  38.5% of respondents identified it as having a high influence. Two factors extent of 

information needs on livelihood activities and nature of livelihood activities were both ranked 

3rd,  each with a WMS of 1.11. This reflects the crucial role of content relevance and 

occupation-specific digital needs in determining whether rural youth turn to social media 

platforms for support in their economic pursuits. 

Distribution of Respondents by Extent Factors Influencing Usage of Social Media 

Platforms on Livelihood Related Activities 

Factors                    High                  Mild                  Not an Influence           WMS        Rank 

                                    Influence           Influence 

Cost of Procurerment     110 (47.6)              73 (31.6)           48 (20.8)         1.27                      1st 

  of Gadget 

 

The Extent of Informa    67 (29.0)                 122 (52.8)         42 (18.2)                       1.11       3rd 

Needs on Livelihood 

Activities 

Level of Digital              71 (30.7)                 75 (32.5)            85 (36.8)                       0.94       9th 

Litracy of Respondents 

 

Availability of Mobile    89 (38.5)                 96 (41.6)            46 (19.9)                       1.19        2nd 

Network Service 
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Nature of Livelihood     63 (27.3)                 130 (56.3)          38 (16.5)                       1.11         3rd 

Activities 

Regularity of Power      75 (32.5)                 105 (54.5)          51 (22.1)                       1.10         4th 

Supply 

Trustiworthiness/Relia- 76 (32.9)                 96 (41.6)            59 (25.5)                       1.07         6th 

Bility of Social Media Platforms 

 

Peer Influence                73 (31.6)                 92 (39.8)            66 (28.6)                       1.03         7th 

 

Level of Socialization    80 (34.6)                 91 (39.4)            60 (26.0)                       1.09         5th 

Of Individuals 

 

Advancement of Level    67 (29.0)                  120 (51.9)         44 (19.0)                      1.10        4th 

Of Digital Infrastructure 

 

Extent of Inquisitive-     70 (30.3)                  91 (39.4)           70 (30.3)                       1.00       8th 

ness of individual 

Source : Field Survey, 2025 

Figures in parenthesis are percentage 

 

Relevance of Usage of Social Media Platforms on Livelihood Related Activities Among 

Rural Youths 

The study sought to examine how social media platforms have impacted on various aspects of 

rural livelihood activities of the respondents and it was revealed that WhatsApp is predominantly 

utilized for communication and transaction-related activities. More than half (54.6%) of the 

respondents considered WhatsApp very relevant for confirmation of delivery of goods and 

services, making it the most relevant livelihood activity performed through the platform. 
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Respondents also perceived WhatsApp as relevant for online payment of goods and services 

(38.1%) and price negotiation (34.6%), suggesting that the platform facilitates interaction 

between buyers and sellers and supports commercial transactions. This finding corroborates the 

assertion of Aker and Mbiti (2010) that mobile communication technologies enhance market 

interactions and improve information exchange among economic actors. It also agrees with 

Olanrewaju et al. (2020), who reported that social media platforms provide entrepreneurs with 

opportunities for communication, networking, and business transactions. 

On the other hand, the majority of respondents regarded WhatsApp as not relevant for 

procurement of capital (75.8%), access to labour (74.0%), general security on investment 

(73.2%), avenue for endorsement of production (66.7%), means of getting inputs (65.4%), and 

promotion of business (60.6%). This implies that despite its effectiveness as a communication 

tool, WhatsApp is not widely utilized for accessing productive resources or expanding livelihood 

opportunities among rural youths. The finding is consistent with the report of the World Bank 

(2016), which noted that while digital technologies facilitate communication and information 

sharing, their contribution to broader economic opportunities may be constrained by limited 

digital access, infrastructure, and complementary resources. 

The findings therefore suggest that WhatsApp contributes more to facilitating communication, 

coordination, and transaction processes than to broader livelihood development activities. The 

platform therefore serves as an important medium for maintaining business relationships and 

conducting routine transactions among rural youths. This finding is in line with Sangodele and 

Adebayo (2024), who found that social media platforms play significant roles in information 

dissemination and communication among rural youths, and with the World Bank (2022), which 

emphasized the potential of digital technologies in supporting rural livelihoods and youth 

empowerment. 

 

Distribution of Respondents  by Relevance of Usage of WhatsApp Platform on  Livelihood 

Related Activities Among Rural Youths 

Relevance Of WhatApp 

Platform on Livelihood 

Activities 

Very Relevant Moderately 

Relevant 

Not Relevant 

Confirmation of Delivery of 

Goods and Services 

126 (54.6) 64  (27.7) 41 (17.7) 

Online Payment for Goods and 

Services 

88 (38.1) 45 (19.5) 98 (42.4) 

Advertisement of Goods and 

Services 

73 (31.6) 37 (16.0) 121 (52.4) 
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Demonstration/Instructional 

Guide on a product 

67 (29.0) 34(14.7) 130 (56.3) 

Avenue For Endorsement of 

Production 

51 (21.9) 26 (11.1) 154 (66.7) 

Acess to Labour 40 (17.3) 20 (8.7) 171 (74.0) 

Means of Getting Input 53 (22.9) 27 (11.7) 151 (65.4) 

Promotion of Business 60  (26.0) 31 (13.4) 140 (60.6) 

General Security on 

Investment 

41 (17.7) 21 (9.1) 169 (73.2) 

Price Negotiation 80 (34.6) 40 (17.3) 111 (48.1) 

Procurement of Capital 37 (16.0) 19 (8.2) 175 (75.8) 

Source: Field Survey,  2025 

Severity of Constraints to Usage of  Social Media Platforms for Livelihood Related 

Activities Among Rural Youth 

The study further revealed that numerous factors as depriving Respondents opportunities of 

gaining usage of social media platforms for livelihood related activities. The most severe 

constraint identified is the poor level of digital literacy, which recorded the highest WMS of 1.23 

and ranked 1st. Nearly half of the respondents (47.6%) perceived this as very severe constraint. 

This indicates a substantial knowledge gap in digital competence among rural youth, limiting 

their ability to effectively engage with social media tools for income-generating and professional 

activities.Closely following is poor power supply, ranked 2nd with a WMS of 1.14, where 37.2% 

of respondents considered it very severe. The inconsistency in electricity supply in rural areas 

negatively affects device usage and internet connectivity, making it difficult to sustain online 

livelihood related ventures.This finding is in line with the study of Guo and Ogbodo (2026), who 

reported that poor digital litracy, inadequate infrastructure, and limited access to digital 

technologies remain major barriers to digital participation and socioeconomic empowerment 

among rural populations. Similarly, Sun, Liu, and Lu (2024) observed that weak internet 

infrastructure, unstable electricity supply, and economic inequality significantly hinder effective 

digital engagement in many African rural communities. 
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Severity of Constraints Faced on Usage of Social Media Platforms on Livelihood Related 

Activities 

Constraints      Very Severe              Mildly Severe           Not a Constraint     WMS     Rank 

     Constraint               Constraint 

Poor Level of      110 (47.6)                 63 (27.3)                   58 (25.1)                   1.23            1st 

Digital Literacy 

 

High Cost of       60 (26.0)                  130 (56.3)                   41(17.7)                    1.08           3rd 

Media Gadgets 

 

Reservations on    55 (23.8)                  92 (39.8)                     84 (36.4)                    0.87          9th 

The Reliability of 

information available on 

on social media 

 

Phobia for Cyber   80 (34.6)                  84 (36.4)                     67 (29.0)                   1.06           4th 

-crime related Issues 

 

Inadequate Ope-     78 (33.8)                   81 (35.1)                     72 (31.2)                  0.99           6th 

rational knowledge/Technical 

Know-How 

 

High Cost opera-     69 (29.9)                  68 (29.4)                     94 (40.7)                  0.89           8th 

tion (Cost of 

Subscription) 
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Poor IT infras-        66 (28.6)                   112 (48.5)                  53 (22.9)                  1.06           4th 

tructure within 

the Study Area 

 

Poor Power             86 (37.2)                   92 (39.8)                     53 (22.9)                 1.14           2nd 

supply 

Fluctuating             62 (26.8)                   118 (51.1)                   51 (22.1)                 1.05            5th 

Network Service 

 

Fake News             71 (30.7)                 84 (36.4)                     76 (32.9)                 0.98              7th 

and misinformation 

Concerns 

Source: Field Survey, 2025  

 Figures in Parenthesis are Percentage 

WMS= Weighted Mean Score 

 

Tests of Hypotheses of the Study 

Ho1 there is no significant relationship between the socio economic characteristics of the rural 

youth and relevance of usage of various social media platforms to their livelihood related 

Activities. 

Chi-Square Analysis 

The Chi-square results revealed that sex was not significantly related to the frequency of 

participation in association activities (χ² = 1.563, p = 0.211 > 0.05). This implies that sex does 

not influence participation in association activities. Therefore, the null hypothesis was accepted 

for sex, indicating that participation frequency does not vary significantly by gender.  

However, marital status (χ² = 173.900, p < 0.01), religion (χ² = 149.800, p < 0.01), 

primary occupation (χ² = 131.987, p < 0.01), secondary occupation (χ² = 194.216, p < 0.01), 
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belongingness to association (χ² = 232.623, p < 0.01), type of association (χ² = 90.380, p < 0.01), 

and level of literacy (χ² = 45.896, p < 0.01) were all significantly related to respondents' 

frequency of participation in association activities. The null hypothesis was therefore rejected for 

these variables.This implies that respondents' marital status, religion, occupation, membership 

status, type of association, and educational level significantly influence their level of 

participation in association activities. 

 

 

Result of Chi-square Analysis Showing Significant Relationship between some socio-

economic Characteristics of the Respondents and the frequency of usage of social media 

platforms on livelihood activities of the respondents. 

Variables x2 DF p-values Result Decision 

Sex 1.563 1 0.211 NS Accept 

Marital Status 173.900 3 0.010 S Reject 

Religion 149.800 2 0.010 S Reject 

Primary Occupation 131.987 5 0.010 S Reject 

Secondary Occupation 194.216 4 0.010 S Reject 

Belongingness of 

association 

232.623 2 0.010 S Reject 

Type of Association 90.380 5 0.010 S Reject 

Level of Digital Literacy 45.896 2 0.010 S Reject 

Result of Chi-square: 2026 

 

The result of Pearson's Product Moment Correlation (PPMC) 

Significant Relationship between Selected Socioeconomic Characteristics of the 

respondents and their Relevance of usage of social media platforms on livelihood related 

activities among rural youths. 
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Socioeconomic Characteristics r-value p-value Remark 

Age 1.000 0.000 Significant 

Years spent in school -0.264x 0.000 Significant 

Household size -0.344xx 0.000 Significant 

Years of Experience 0.462 0.000 Significant 

**Correlation is significant at 5% level 

IV.       Conclusion 

Based on the empirical evidence arising from the results of the study it is concluded that majority 

of the rural youths selected for this study were moderately youthful with the mean age of twenty 

nine years and in their active and productive stage of life with favourable disposition to engage 

in social media platforms and integrate these into their livelihood strategies. Majority (51.9%) 

are single. The majority of the household size between 6 to 10 members been the average 

household size. The respondents were likely completed basic or lower secondary education. 

Farming (34.6%), Trading (29.0%) and civil service (19.5%) were the prominent livelihood 

activities among the respondents. The study sought to examine how social media platforms have 

impacted on various aspects of rural livelihood activities of the respondents and it was revealed 

that WhatsApp is predominantly utilized for communication and transaction-related activities. 

More than half (54.6%) of the respondents considered WhatsApp very relevant for confirmation 

of delivery of goods and services, making it the most relevant livelihood activity performed 

through the platform.The most severe constraint identified is the poor level of digital literacy, 

which recorded the highest WMS of 1.23 and ranked 1st. Nearly half of the respondents (47.6%) 

perceived this as very severe constraint.The study therefore recommends that improved rural 

infrastructure, affordable internet services, enhanced digital literacy programmes and policies 

that promote the effective use of social media for sustainable rural livelihood development. 
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